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Abstract
With the advances in technology, social interactions have improved with the introduction of social media platforms such as Facebook, Instagram, YouTube, Google, Linked In, and Zoom among many more. The use of social media has affected many fields including social life, civil life, and work negatively and positively. Many government agencies and businesses have had to change their modes of operation and incorporated the use of the internet and social media in their daily operations. Making friends, fostering empathy, increased communication rates, and building relationships have improved. The world has become a small village with the internet and social media interactions. This study paper focuses on the impacts of social media on public administrations such as in governmental agencies, elections and campaigns, facial appearances on public relations, and crisis management. 
Background Information
Technology has been with humans since the time of evolution. The invention of the internet in the 1960s by the United States Department of Defense opened up technology into the new modern world. The first social media platform was ‘Six Degrees’ created in the year 1996 and it has managed to infiltrate over half of the world’s population since this time to date (Dean, 2020). It enabled the user to upload a profile and make friends with others on the internet. This media site created a platform and opened up the way for other social media sites and blogging platforms that are the basics of the modern world communication network. The majority of Americans rely on social media to get information such as news, government circulars, and election updates (Greenwood et al, 2016). Social media usage by numbers in the US is 231.47 million by 2020. YouTube is the leading media platform used in America at 73% followed by Facebook at 69% (Brian Dean, 2020). This population presents about 70% of America’s population. The statistics are much larger in US big cities. Social media, therefore, provides the best platform for conveying important information such as crisis messages from the government to the public. According to (Taylor, 2017), 47% of adults employ the use of social media in employment especially in their participation in civic duties and political activities and associations. Therefore, the uses of social media are fabricated on public administration and government communications.  
Impact of Social Media on Public Administration
The usage of social media and technology has benefiting effects in the operations of government agencies like building trust and transparency, reduced financial obligations, and reduced risks of miscommunication. Through social media, there is the direct interaction between the citizens and civic officials, politicians, and government agents in general. Also, communication between different levels within a single state organ and cross-communication from one agency to another rely on social media usage. The use of Google mail in the transmission of data and confidential personal information has fastened the transfer of information from one point of an office to another and outside the government agency. Social media enlightens transparency and builds public trust in the government (Tran, 2020). Government agencies use social media in building public trust. The government needs to enlighten the citizens on all matters affecting them, and this can be achieved through open and authentic communication through the social media platform. The bulk messaging system for instance is the best way to send information to a specific audience at a go since there are low risks, high chances of immediate feedback, and reduced cost. Social media therefore has fostered the efficient flow of information between different government agencies including solicitation of new ideas, improving the decision-making process, and problem-solving techniques.
Social media is the number one current tool for public awareness and crisis communication. Different forms of crisis occur, mainly natural calamities. The government through the use of social media takes a step forward to give an emergency warning and general information to the public of such a phenomenon before, during, and after their occurrences. Information to the public on social media may be distorting and misinforming if the source is not accredited. Social media is better compared to other forms of media communication but also provides the best platform for spreading rumors and malicious information. There is no rule as to how many social media accounts one can have and there are no background checks conducted before one sets-up the account, therefore makes it easy for the creation of fake media accounts. For instance, the world is fighting against coronavirus disease-2019. A lot of information, some true while others false, and plenty of misconceptions are found all over social media platforms. Similarly, the government through the Ministry/Department of Health has made the use of social media in informing the public about the causes, symptoms, and prevention measures about the same disease. Governments must be very careful about how they use social media in crisis management and control. Conveying information for people constantly on the screen for updates may enlighten or exacerbate things in either direction. Getting information in a calm, clear, and professional manner is the best form of crisis management. The form of communicating a crisis message to the public influences how the information is perceived and responded to (Jin et al, 2014). 
Increased social media usage has resulted in the alteration of facial appearances.  Most social media platforms such as Instagram and Snapchat have enhanced filtering tools for editing videos and images. Physical appearance is the most important aspect of personal identity (Walker et al, 2019). The individual's self-perception of their attractiveness starts in early life and it is guided by innate preferences of body symmetry. Social media exerts a lot of pressure on society about body image, especially on the clothing and body type. Women mostly fall prey to social media pressure and many tend to alter their appearances to please the public. According to (Frith, 2009), facial expressions play an important role in social interactions. Expressions elicit emotional responses such as empathy. Many social media users engage in media activities for fame, and such empathetically facial expressions may provide an audience for views. The alteration tool on social media platform has made it possible for media users to change their appearance, and in the end, attain media publicity. Statistics by (Chae, 2017), indicate that women between 20-39 years alter their appearances on social media to acquire higher levels of public self-consciousness and for social comparisons. Furthermore, business organizations employ the use of these aspects to improve their sales. Facial expression is the first information perceived by a third party and improve social interactions that are good for the business. This is a small concept but provides enough evidence for the benefits that social media has placed on public administrations. 
Finally, politicians have benefited a lot from the use of social media. Social media has changed the messaging strategies, dynamics of political corruption and values, and dynamics of political conflicts through the efficient circulation of news. Political campaigns especially in the covid-19 period have boomed. The recently ended campaigns for the US presidential elections have made use of social media. (Garrett, 2019) reports 40% of Americans rely on social media platforms such as Facebook, Twitter, and YouTube among others for political news from the 2016 elections. These statistics have increased greatly in the 2020 elections given the restriction's measures on the covid-19 pandemic. Also, these platforms are used in exposure to false information and spreading political propaganda, something that is good for the politicians. Spreading false information about a political candidate is a strategy used by many politicians in manipulating voters (Garrett, 2019). Audiences have tendencies of trusting the media, which conveys important government information. Social media encourages both online and offline administrative involvement. In a study to investigate the effects of social media on political activities, (Ahmad et al, 2019) found out that majority of students and other social media users are aware of political undertakings and information around them. People keep in touch with friends, relatives, and families and discuss personal issues over the media platform, therefore presenting different personal life aspects. People make use of the same platforms to express political views and an understanding of citizenship. Videos and political posters always circulate on social media for everyone to see despite the country of interest. 
Conclusion
The internet and technological advancements have made it possible for interactions and communication between people from different corners of the world. The internet is a vast information source which can be retrieved at any intended time, social media platforms have enabled the ability to share this information, today, mails can be sent to any part of the world at no cost, and people cans access data of other people just by viewing online social media platform accounts. Therefore, social media has influenced positively public relations in terms of governmental agency operations, government crisis management systems, and business organization operations.
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